Ja

TOURISM-REVIEW B
COM

DESTINATION: Alaska: The Land of Diversity

and the Interior. Aurora viewing is accompanied by
dog sled tours, skeet shooting, cross-country and
downhill skiing, snow machining, ice-skating, ice
fishing and other winter activities. Rural Alaska re-
mains the frontier in tourism, however, rural Alaska
often lacks staff and resources necessary to pre-
pare for and attract tourism development.

As the volume of visitors grows, maintaining the
quality of the “Alaska experience” at prime Alaska
attractions is a key issue facing the visitor industry.
The state and the industry recognize this concern
and, through long-term planning efforts, are work-
ing to improve the visitor infrastructure and develop
new attractions.

The need for adequate tourism marketing funds
to keep Alaska competitive in the global travel mar-
ket continues to be a major concern for the industry.

Photos: Alaska Travel Industry Association
http://www.alaskachamber.com
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FROM SEWARD TO TALKEETNA:
THE BEST ALASKA HAS TO OFFER

All Roads Are Not Created Equal

A 2.5-hour drive along one of the most breath-
taking routes in Alaska doesn’t even begin to re-
veal it all. Designated a National Scenic Byway and
All-American Road, the Seward Highway stretches
127 miles from Anchorage to Seward, bordered by
the picturesque Turnagain Arm. It's no mystery why
. == scenic viewpoints are plentiful. Travelers can scan
the adjacent cliffs for Dall sheep and eagles and
see beluga whales in the inlet, spotted by their tell-
tale white heads poking up through the waves.

Upon reaching the end of the road and the
southern edge of the Kenai Peninsula, Seward ap-
pears, the massive Resurrection Bay at its back.
As it all comes into view — the busy boat harbor,
the mountains, a patchwork of quaint restaurants,
shops and travel companies, cars tugging boats
and kayaks — there is little doubt: recreation hap-
pens here. TripAdvisor.com viewers wholeheart-
edly agree, naming Seward the number one US
Destination for 2010.

o DESTINATION: Alaska: The Land of Diversity

A Wilderness Retreat

One of the most popular options for Seward trav-
elers is a cruise with Kenai Fjords Tours (Kenaif-
jords.com) and optional overnight (or two) at the
Kenai Fjords Wilderness Lodge (Kenaifjordslodge.
com). The adventure begins on a wildlife-and-gla-
cier cruise across Resurrection Bay and continues
into Kenai Fjords National Park. With camera in
hand, witness calving glaciers, orca whales, sea
lions, otters, puffins and more.
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Waterfalls and dramatic cliffs greet the boat at the
dock of the Kenai Fjords Wilderness Lodge, located
on exclusive Fox Island. As if the ride over wasn't in-
dulgence enough, a wild Alaska salmon and prime
rib lunch awaits guests at the day lodge. Spend
the afternoon exploring the rain forest, combing
the beach, kayaking along the shores or simply
basking in the views. According to lodge staff (and
some lucky guests) orcas can sometimes be spot-
ted coming right up on the beach to rub against the
rocky shore.

Even if guests don’t stay overnight, they don’t
have to miss out on the Fox Island experience.
Some day cruise options make a stop at the newly
remodeled Kenai Fjords day lodge. Return to the
mainland via a full-day cruise into the glacier-carved
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Northwestern Fjord. As the boat nears the towering
wall of ice known as the Northwestern Glacier, the
engine of the boat idles, and the thundering cracks
of ice can be heard as it breaks away from the gla-
cier and crashes into the sea.

See More of Seward

Travelers will definitely want to explore more of
what Seward has to offer. The Seward Windsong
Lodge (Sewardwindsong.com) — winner of the
prestigious Studiosus Award in 2009 — is the per-
fect base camp for exploration. Close to town yet in
a secluded setting, the lodge is close to kayaking,
fishing, glacier dog sled rides and offers the popular
Exit Glacier Hike. Traveling just minutes from the
lodge through alders and rock croppings, hikers ar-
rive at the base of the crystal blue Exit Glacier, the
crown jewel of the Resurrection River Valley.

Just the Tip of the Iceberg

It's hard to depart Seward, but this coastal town
is just one of many must-see destinations Alaska
offers. Head back towards Anchorage with a de-
tour through the longest vehicle tunnel in North
America. On the other side, Whittier is another
coastal community with a lot to offer. Day cruises
with Prince William Sound Glacier Cruises (Prince-
williamsound.com) explore the largest collection
of tidewater glaciers in Alaska and travel through
wildlife-rich waters to a salmon hatchery.

But don’t stop there. Head 113 miles north of An-
chorage to the small town of Talkeetna. Here, on the
south side of Denali National Park and Preserve,
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the Talkeetna Alaskan Lodge (Talkeetnalodge.
com) offers the best view of Mount McKinley and
the Alaska Range and is located just minutes from
adventure. Guests can fish or hike, take a river float
or jet boat trip or choose a flightseeing tour over
Denali National Park and Preserve, one of the most
dramatic experiences available.

By Dee Buchanon (CIRI Alaska Tourism Corporation)
Alaska Native owned and operated, CIRI Alaska Tour-
ism Corporation is the umbrella company for premium-
quality tourism products, providing customers with
the best that Alaska has to offer in Seward, Whittier,
Talkeetna, Denali and beyond.
http://lwww.ciritourism.com
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TOURISM INDUSTRIES HOPING
FOR STABILITY IN NUMBERS

C ruise ships from Vancouver and Seattle have
set sail for Alaska and will be here in a couple
of weeks.

Some tourism businesses are hoping to boost
their visitor appeal.

The Alaska Native Heritage Center is getting
ready for what it hopes will be a busy summer tour-
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ism season. "l know that there's been predictions
for fewer tourists this year, but we did better than
we thought we would last year, so there's no reason
not to stay optimistic," said David Farve with the
center.

With several new projects this summer, includ-
ing the carving of four totem poles, the center

— 49 —

is confident their visitor numbers will remain
stable.

"We'd love a blockbuster year; everybody would
love a blockbuster year. We're a nonprofit so we
depend a lot on our summer revenues to keep the
lights on, the heat on, but we make do and we make
the changes we have," Farve said.

But one of the state's tourism industry leaders
is anticipating another tough year. About 883,000
cruise ship visitors are forecast to come to Alaska
this summer; down 14 percent from approximately
1 million in 2009. The good news is that some ships
will dock in Anchorage on a regular basis — each
Monday for nine weeks.

11111919

Cruising: Gloomy Forecast

About 883,000 cruise ship visitors are forecast
this summer, down 14 percent from approximately
1 million in 2009. Economists say that means a loss
of about $150 million in spending. Aggressive pric-
ing in the depths of the recession last year meant
cruise passenger visits stayed about the same as
2008. But the rock-bottom deals — under $500
for some trips — also attracted bargain hunters
reluctant to open their wallets. Total state visitor
spending was off 15 percent, or $270 million. Of-
ficials estimate that 140,000 fewer passengers will
cross Alaska docks this summer, costing millions in
tourist dollars.

Businessweek.com
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"I think for retail and our restaurants and our day
attractions, they're going to see a nice little bump on
those Mondays, certainly," said Julie Saupe, CEO
of the Anchorage Convention and Visitors Bureau.

Also this season, there are fewer big deals from
tourism businesses than were offered last year.

The Anchorage Convention and Visitors Bureau
says the state tourism industry would like to return
to normalcy. Rather than further decreases, Saupe
says she hopes visitor numbers, and the rates com-
panies can charge for services, will begin to stabi-
lize this year.

"This year | think people are a little bit more calm
approaching the season. They've got some decent
numbers on the books; they're not expecting to fall
off the cliff like we did last year," Saupe said.

Even though cruise ships drew in large crowds
last year with deep discounts, John Binkley with the
Alaska Cruise Association says those passengers
didn't spend very much on land. "Last year was
kind of disappointing on the amount of money that
passengers spent when they got off the ships, and
hopefully with the turnaround in the economy, some
of that will come back and they'll be a little more

June, 2010

generous, a little more optimistic and spend a little
more money here in Anchorage," Binkley said.

Binkley runs a riverboat tour company in Fair-
banks, and said that he too has had to tighten his
belt by cutting 70 of his company's 200 jobs. "Last
year we were down about 25 percent, and this year
we'll be down probably similarly: 20 to 25 percent
additionally on top of that," he said.

Businesses big and small across the state are
hoping for an improvement in sales over last year.
"The phone has definitely been ringing more than
last year," said Glen Hemingson, the manager of
the Copper Whale Inn in downtown Anchorage.
Hemingson says he's tried different things this year
like focused marketing in Europe and additional on-
line advertising to hopefully attract visitors. "We're
anticipating about 10 to 15 percent higher occupan-
cy than we saw, which is still not where we were in
2007, 2008," he said.

Photos: Alaska Travel Industry Association
By Lori Tipton
http://lwww.ktuu.com
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RUSSIAN REMAINS: ALASKA ONCE
DOMINATED BY ANOTHER WORLD POWER

hen the United States purchased Alaska

from Russia in 1867, $7.2 million seemed
like an enormous price tag for 586,412 square
miles of what many considered nothing but fro-
zen wasteland. Today, that amount seems like a
bargain as Alaska has proven to be a state rich
in gold, oil, timber, minerals and incredible natural
beauty.

June, 2010

Nonetheless, the influence of Russian ownership
and early expeditions to Alaska left a strong imprint
on the people of contemporary Alaska. Be it spiri-
tual, cultural or architectural, Russia’s impact on
Alaska is still evident today.

Russia’s interest in Alaska began with Vitus
Bering’s expedition in 1741. Bering and his crew
reached what is now Kayak Island, but the ship

— 5] —

wrecked and Bering and much of his crew per-
ished. Those who stayed through the winter and
survived the disastrous event brought home luxuri-
ous sea otter skins that spurred a rush to Alaska
by other Russian explorers. Grigori Shelekhov was
one such entrepreneur, who in 1784 founded the
first permanent settlement in Alaska on Kodiak Is-
land and sent Alexander Baranov to manage his
business interest, the Russian American Company.

Kodiak Island was the first place in Alaska that
the Russians settled, first in secluded Three Saints
Bay and later in the present-day city of Kodiak. A
walking tour of the city can include the museum,
Holy Resurrection Russian Orthodox Church and
the Saint Innocent Veniaminov Research Institute
Museum. There is also a yearly event celebrat-
ing the canonization of one of the Russian priests,
Saint Herman, in an area outside of town called
Monk’s Lagoon.

‘| don’t think people expect us to have so much
Russian history,” said Alice Ryser of the Baranov
Museum in Kodiak. “Even our Russian visitors are
surprised. But you can see (the influence) every-
where. ... Even the street names around here are
Russian.” Today, Kodiak still looks the part of a
Russian settlement.

“The building that we'’re in is the oldest Rus-
sian log structure in North America, and it was a
warehouse for Baranov and the Russian American
Company,” Ryser continued. “It was built in 1808,
and there are other remnants from that time, too,
that show how much the Russians were here.”
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As the Russians became involved with the sea ot-
ter skin industry, they inevitably clashed with Alaska
Natives who had lived in Alaska for thousands of
years. The Natives saw the Russian influx as an
intrusion on their lives and livelihoods. That hostility
later led to several confrontations between Russian
explorers and Alaska Natives. One such battle oc-
curred on the Kenai Peninsula, following the arrival
in 1786 of Russian fur traders, who settled the area
by 1791.

June, 2010
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There were parts of Russian culture that did take
hold with Alaska’s indigenous people: when Rus-
sian Orthodox priests arrived along with the set-
tlers, they introduced Alaska Natives to Christianity
and Russian churches began to multiply.

But cultural tension mounted, and in 1797 a battle
for the Kenai erupted between the Dena’ina Atha-
baskans and the Lebedev Company, the fur trad-
ing company based on the Kenai. More than 100
Russians, Dena’ina and other Natives were killed.

— 52 —

Because the Russians didn'’t stay long on the Ke-
nai, it's easy to write off the importance of this blip
in history. But it could have turned out differently
had the Dena’ina people not resisted the Russians’
presence.

“This is the only place (in Alaska) where the Na-
tive presence defeated the Russian presence,” said
Ricky Gease executive director of the Kenai Visi-
tors and Cultural Center.
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Today, Kenai Peninsula towns like Ninilchik
and Kenai have wonderfully scenic oniondomed
churches and an active community of Russian Or-
thodox believers. Old Town Kenai, the site of the
original Russian settlement, is a nice place to learn
more. Gease said daily walking tours of the area
are available, as are interpretive programs at the
nearby cultural center.

From the Kenai Peninsula, Russian fur traders
eventually moved east. By 1796, they arrived in
Yakutat and later settled in Sitka, which became
the Russian capital. The Tlingit Indians living in the
area knew that submission to the Russians meant
allegiance to their czar and slave labor to the fur
trade company. The 1802 battle between the Tlin-
gits and the Russians killed nearly all of the Rus-
sians and their Aleut slaves.

Undaunted by the battle, the Russian American
Co.’s Baranov arrived ready to fight in 1804. For six
days he fought the Tlingits, this time overpowering
them. The Russians named their newly acquired
land New Archangel. The island on which Sitka is

June, 2010

located, Baranof Island, is named for Alexander
Baranof.

Sitka is one of the best places to learn about Rus-
sia’s influence on Alaska. Just take a walk around
the city. Sitkan Jane Eidler arranges a fascinating
90-minute historic walking tour of downtown Sitka,
which takes in some of Russia’s most notable influ-
ences: enjoy lofty views of the surrounding islands
and ocean from Castle Hill (where, incidentally,
control over Alaska was officially transferred to the
United States in 1867); see a recreated Russian
blockhouse; visit the old Russian cemetery and the
Lutheran cemetery where Russian Princess Mak-
soutoff is buried; check out Saint Michael's Rus-
sian Orthodox Cathedral; visit the Russian Bishop’s
House, which is part of Sitka National Historical
Park; you'll also see many historic houses that bear
the stamp of Russian influence.

Photos: Alaska Travel Industry Association
By Melissa DeVaughn
http://www.travelalaska.com
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& ) EUROAL:LATIN AMERICAN AND EUROPEAN FAIR
OF TOURISM, ART AND CULTURE €

Location

Start / End

Provider

Contact

Western Europe / Spain / Torremolinos (Malaga)
03 June 2010 / 05 June 2010
Palacio de Congresos y Exposiciones Torremolinos

sercopal@palacio-congresos.com

() ITINERARI SARDEGNA

Location

Start / End

Provider

Contact

Western Europe / Italy / Cagliari
04 June 2010 / 06 June 2010
Fiera Internazionale della Sardegna

commerciale@fieradellasardegna.it

& ) MITM EUROMED, MEETINGS & INCENTIVE TRAVEL MARKET Q

Location

Start / End

Provider

Contact

Western Europe / Spain / Lloret de Mar, Costa Brava
09 June 2010/ 11 June 2010
G.S.A.R. Marketing

gsar@gsamark.com

@ Moréfevents related to Travel/Tourism can be found here

% TRAVEL DISTRIBUTION SUMMIT EUROPE Q

FAIRS & EXHIBITIONS: JUNE, 2010

Location Western Europe / United Kingdom / London
Start / End 17 June 2010/ 18 June 2010
Provider EyeforTravel
Contact tim@eyefortravel.com
N
7 BEST EN THINK TANK: NETWORKING FOR SUSTAINABLE
TOURISM ()
Location Western Europe / Austria / Vienna
Start / End 27 June 2010 / 30 June 2010
Provider BEST EN
Contact liburd@sitkom.sdu.dk
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@.1f yoy are an event provider.you may consider to place your event in the above category, please click here

@ If your event alreadyiis in the list you may consider using the énhanced listing. For replacement just click}here
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AFRICA/MIDDLE EAST

o

o, IRAN FOOD & HOSPITALITY @

Location

Start / End

Provider

Contact

Africa & Middle East / Iran / Tehran
30 May 2010/ 02 June 2010

Fairtrade Messe und Ausstellungs GmbH
info@fairtrade-messe.de

@ RIYADH TRAVEL FAIR 2010 &

Location

Start / End

Provider

Contact

Africa & Middle East / Saudi Arabia / Riyadh
01 June 2010 / 04 June 2010
Asas Exhibtions & Conferences Organizing Company

az@asas.biz

@ KARIBU TRAVEL & TOURISM FAIR

72

Location

Start / End

Provider
Contact

Africa & Middle East / Tanzania / Arusha
04 June 2010 / 06 June 2010
Karibu Trade Fair Limited

info@karibufair.com

@ Moréfevents related to Travel/Tourism can be found here

@®.If.yoy-are an-event providér you may consider to pldce your.evient in the above category, please click here
@ If your event alreadyiis in the list you may consider using the énhanced listing. For replacement just click}here
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‘*) HSMAD’S AFFORDABLE MEETINGS WEST CONFERENCE
AND EXHIBITION Q

Location North America & Caribbean / USA / Long Beach, CA
Start / End 16 June 2010/ 17 June 2010

Provider HSMAI

Contact affordablemeetings@jspargo.com

£ DESTINATIONS SHOWCASE CHICAGO @D

Location North America & Caribbean / USA / Chicago, IL
Start / End 23 June 2010 / 23 June 2010

Provider Destination Marketing Association International
Contact blutsko@destinationmarketing.org

&= ECO-AVIATION CONFERENCE ()

Location North America & Caribbean / USA / Washington, D.C.
Start / End 23 June 2010 / 25 June 2010
Provider Air Transport World, Leeham Company

£ ONLINE MARKETING IN STRATEGIES IN TRAVEL USA O fDbiret BRI gt online com

Location North America & Caribbean / USA / Miami, FL
Start / End 02 June 2010/ 03 June 2010

Provider EyeforTravel

Contact gina@eyefortravel.com

‘*) WORLD HERITAGE AND TOURISM: MANAGING FOR THE GLOBAL
AND THE LOCAL Q

Location North America & Caribbean / Canada / Quebec City
Start / End 03 June 2010 / 04 June 2010

Provider CTCC

Contact ctcc@leedsmet.ac.uk

€=  ATME TRAVEL MARKETING CONFERENCE ()

Location North America & Caribbean / USA / Boston, MA
Start / End 15 June 2010/ 16 June 2010

Provider ATME

Contact kzern@atme.org

FAIRS & EXHIBITIONS: JUNE, 2010

© Morefevents related to Travel/Tourism can be found here
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ASIA & PACIFIC

{®) KOTFA:KOREA WORLD TRAVELFAIR ()

Location Asia & Pacific / South Korea / Seoul
Start / End 03 June 2010/ 06 June 2010

Provider Korea Tourism Association

Contact kotfa2010@naver.com

@ THAILAND TRAVEL MART PLUS o

Location Asia & Pacific / Thailand / Bangkok
Start / End 03 June 2010/ 07 June 2010

Provider Tourism Authority of Thailand
Contact info@thailandtravelmartplus.com

G INTERNATIONAL TRAVEL EXPO HONG KONG &3

Location Asia & Pacific / China / Hong Kong
Start / End 10 June 2010/ 13 June 2010
Provider TKS Exhibition Services Ltd

Contact travel@tkshk.com

® Morefevents related to Travel/Tourism can be found here

@ ITE - INTERNATIONAL TRAVEL EXPO HONG KONG (€ 1)

3

Location

Start / End

Provider

Contact

Asia & Pacific / Hong Kong / Hong Kong
10 June 2010/ 13 June 2010

TKS Exhibition Services Ltd
travel@tkshk.com

@ ITE MICE - BUSINESS & INCENTIVE TRAVELEXPO ()

Location

Start / End

Provider

Contact

Asia & Pacific / Hong Kong / Hong Kong
10 June 2010 / 13 June 2010

TKS Exhibition Services Ltd
travel@tkshk.com

G ASIA LUXURY TRAVEL MARKET @ &

a3

Location

Start / End

Provider
Contact

Asia & Pacific / China / Shanghai
14 June 2010/ 17 June 2010
Reed Exhibitions

james.samuel@reedexpo.co.uk

@ INTERNATIONAL SUMMIT ON TOURISM SAFETY & SECURITY &

&% 3

Location

Start / End

Provider

Contact

Asia & Pacific / Malaysia / Kuala Lumpur
14 June 2010/ 17 June 2010

security@egnatia-group.com

G BEIJING INTERNATIONAL TOURISM EXPO & =

o

Location

Start / End

Provider

Contact

Asia & Pacific / China / Beijing
25 June 2010/ 27 June 2010
CEMS

ruth@cems.com.sg

®.If.yoy-are an-event p::'ovider you may, consider to place your event in the above category,please.click here
® If your event already|is in the list you may consider using the énhanced listing. For replacement just clickjhere
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